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OMOZIMNONAIA

E] E I'" AYKEIOY
TEXNOAOTI'IKH KATEYOYNXH

NOXILAIVIVUMZI

q) H APXEX OPI'ANQXHY & AIOIKHXHX

NOIITiNodo EINIXEIPHXEQN

EKOQNHXE

A.1l  H 7kéov opam s@
emyeipnon mepthopuPo

A2 KOl YPTCLLO-

Movéoeg 4

ap Ol otV amocToAN

oVAQ ko/va Olayelpileton Ta

A3

<> Movéoeg 4
0 TNG XPTNUOTOOIKS NS d10iknong elvan 1 aviivon Kot
EMEVOVCEMV, TOY—JAVEIGHOV Kol TNG OSloEipiong twv

Movéoeg 4

A4

NTOG EVOG ATOUOV, TO AVOOEIKVOOLV
Movdéoeg 4

A.6  XOppwva pe to Maslow yio va 1tkovomomBovv o1 KOvmVIKES avayKeg,
Oa mTpEmel TPoNYOLHEVDG VA ExovV tkavomomBel oe kdmoto Pabud ot
avAYKES avay VOPLOT|G.

Movéoeg 4

XTI TOPUKAT® TPotaocsls, omd A.7 péypr kou A.10, vo ypawyetre oTto

TETPGOL0 oag TovV aplBud TG TPOTUONS KOl OITAM TOL TO YPAUUO TOV
OVTLOTOLYEL 6TT) CMOGTI] ATAVTNON).
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A7

A.8

A9

A.10

B.4

[Tolo amd T TapoKaT® dev TEPIAAUPAVETAL GTOVG TOPAYOVTES VYIEIWVIG
1N dwetpnong tov Herzberg;

a) O1 SampocOTIKEG GYECELS TOV EPYOLOUEVOL HEGO OTNV ETLYEIPTON.
B) H oryovprd mov ausBdvetan otn dovierd tov o epyalOpeEVOG.

v) Ot mpoontikég emaryyelpotikng eEEMENC.
d) O tpdmog emonteiog and TOV TPOIGTAUEVO.

Movdéoeg 6
H petagopd tov tpoioviov ota onpeia ma oppaveron:
o) 6TO management
B) oto marketing
Y) o1 d101KN 6N TOANGEDV
d) o11 0101KN o1 TOPAYWYNZ
Movdéoeg 6

Mua emyeipnon sivan ~ gTav:
) TKOVOTOLEL TOL GLUPEPOVTA TC HOMV CLUPEPOVTMY
B) ueyiotomoiel to kEPOHO
Y) EMTLYYAVEL VYN TTO ,
Movdéoeg 6

Movdéoeg 12

ovpyieg NG O10iKNoNg  TOPAY®YNG  va
TEPLYPAYETE TIG:
a) tomobecia epyoctaciov Kot Ndraln yOPov.

Movéoeg 8
B) oyedaopog g Tapaywyng.
Movéoeg 8
Noa weprypdyete T1¢ factkég myEG SVVOUNG TOL NYETT.
Movdéoeg 12
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